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Letter from the Publisher

We welcome your feedback, ideasd encourage you
Mimi L.Zdman to submit articles, poetry, inspirational sayingsd

reviewsof local restaurants, good books and movies!

We will strive to make Women With Knowol# your
must read for the month!

Just send an email to:

mimi@womenwithknowhow.com

Welcome to our nevie Magazine!

As most of you know, Women With Kné¥ew is the
first premier resourceguide for women business
owners and professionsin the greater Charlotte area!

When | started this almost a year ago, it was to help

women connet with and help other women and create

a community. We have accomplished thatstiarts with

your ad in the resour guide, but our commitment to

2dzNJ  ROSNIA&ASNAR R2SayQi SyR
can to continue to brand our advertisers through our
workshops and referrals. Women With Know How e
magazine is designed to continue help brand our clients.

We will feature editoriadwritten by our clients on
topics that allwomencan relate to.

Inspirational women in our community will be profiled
eachmonth.

We encourage all groups to send us your monthly
events and meetings. We will hav&€alendaipage in
the EMagazine just for you to refer to every month to
see what is going on with events pertaining to women.

Thank you again to all our advertisers and those who
believe in my vision,

Mimi L. Zelman, Publisher
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Featured Articke

Preparing
for your
professional
AOOOOA¢

OWHAT ARE YOU DOING TO PREPARE FOR YYRESPRNAL FUTURE?

If this current economic situation has taught us anything, it promotion® What works for you? Be sure to utilize those

is to stay better informed and to keep our professional
lives healthy. For so long we have depended on big
busi nesses t o litasavk mveseen, many f
oftem candét seem to take
have seen irresponsibilityprominent businesses and
decision makers. How discouraging! Instead of admitting
irresponsible behavior, they are looking to all other
Americans to bail them out. Do #unk that any of us
would be bailed out if
hold your breath!

we

Itis time for us to look at our own situations. We could
whine and complain about
see we women professionals take a mask, ad
responsi bl e approach. Let
we avoid catastrophes, and keep our professional futures
healthy?

We need a focused, solid plan to keep our careers and/or
businesses on a proactive path. How are you and your
work doing? Likan annual physical, how healthy is your
career and/or business? Are you financially healthy?
What do you need to do to stay that way?

Take time to review your past year. Didlyaginess
dwindle toward the end of 2008? From where does most
of your bginess comereferrals, website, ads,
sponsorships, direct mailings, cold, spécial

0 ltﬁrf)adetn %ﬂr%ghtaét Bade Grd ‘ope

efforts that produce the best results.

Algog give youg work some fresh air! Take classes or

c a rWerkspopshef wllstreagihenyuiown skiljs gnd graw, g |

business. Look for a challenge to wake up your brain and
stir up creativity.

Devel op your own fABoard of

industries who are nat competitors, but target similar

Db Mdidridd @rfhng@ifehs oPclntohnd'eficiis g !

spark newenues.

Experiment by visiting new network groups, who might
Byl eybsdchen 2

perspectives. Be selective. This could grow your own
?]e%WOJkearn from ot hers: Ho

Consider being a speaker to otgesups, who could
benefit from your experiences, while making them aware of
you and your expertise.

Be sure each montto have a ne goal or project for
yourself.Some may not work out well, but others will.
Explore bubewise. Have a great 2009!

By Robyn Crigger, C
Compass Career Management Solutions/Ol Partners Inc

www.compasscareer.com
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oHow to Get the Most Out Of Your
Training Dayo

By Janet Anderson

Training is well thought out, organized ancLite@

to provide advancement of knowledge to an
employee, but the student has a responsibility to
prepare and accept the training to complete the
knowledge transfer. Here are some ideas to help you
as a student get the most out of your training day

Priorto signing up

Make sure the prerequisites for the classrae For
example, knowledge aohdéws and the completion

of Excel Level 1 might be required for an Excel Level
2 class. If you have not taken the Level 1 class, look
at the outline and objectvef that class and make
sure you can perform all of the actions.

Check the objectives and outline of the class to make
sure your expectatiomsll be metlf the outline is not
clear to you, donodét hesi
department providing thaining for clarity.

Make sure you have the time to give the class your
full attention. Do not schedule other things after class.
A full day of intense concentration can be exhausting.
You need time to decompress.

Prior to class:

Get plenty of sleep anidink lots of liquids. Eat a
hearty, healthy breakfast. Your brain functions much
better when it is nourished. One of the toughest
classes | ever taught was to a group of Third Shift
workers. They had been up all night before the class.
They had a hard tenconcentrating and very little
learning occurred.
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Make sure you know how to get to the facility ahead
of time and plan a little extra time for unforeseen
problems. Some classes will close the door if a
student is 30 minutes late.

Arrive at least 15 mirtes earlyto classintroduce
yourself to the instruct
Let the instructor know any concerns or expectations
you have for the class.

Have reasonable expectatioifst is an Excel Level

1 class, you will have a good untierding of how
Excel works and the basics of creating a worksheet,
but you may have trouble creating the entire budget
for the company using millions of cells and complex
calculations.

During class

Listen attentively. If something is NOT clear, let the

instructor know right away. You might raise your hand
andsayidon6t qui te wunderrsta
fCan you say that a diffe
sensetom@ Som [ swillisdye i n
tso‘?lnéthelng |tlk8, L grj? tbesexertcise%nd ?nayg]e%ﬂa :
be clearep o r tstatetlye coneeptin a

different way that makes more sense.

S |
y

As you go through the day, think about how a
particular procedure or tool in the prograiithelp
you in your company. For example, after learning how
to create ad save custom chart settingeumight

thinki Wow, this wil!/ save m
to recreate a format for my chart®
Keep a O0short |l istdo of i

would suggest you write thigngour training book



maybe onhe front inside pagdf you want to been working ofor monthsAsk yourselfil s t hi s
remember how to add headers and footers to a within the scope of the
Word document, you can write the procedure or the offer consulting services separate from the classes.

page number where it can be found in the book.
END of CLASS

It is impossible to stay attentive the full day. If you
have ever been onjary, you know this is true. | give
my students permission in the beginning of class to

Fill out the evaluatidruthfully. Every training
departmenteads all of these to improve their

sayiwasdagr eami ng and | did ﬁlaﬁes' .ﬁeesgrc?.to Q)VS %O.Sitived%egb?‘c& as well as
you repeat that?0 Donét Buggesélq@fc&rfma)rovpr%ent.a sk for
information. AFTER CLASS

Ask for help. If you are having trouble with an Practice, practice, practice. Too often you go to a
exerciseyse the tools the instructor gave, yetike class and dondt practice
in the programds hel p meguhntidpfactite® mihuted &EnPddyooh ond 0 I K

hesitate to ask for help. That is what the instructor is aspect othe class. Yaunaybe amazed at how
there to doeégive you gui defirt Ru wil become.

Take breaks. When it is time for a break, take it. If you Finally, take responsibility for ymun learning. Your
candondt call the office. gldcagbRotepathfoh, paitichtoR, 8vdiuatioR |
problems at work you will not be attentive for the rest 5, practice enhance a rewarding and productive
of the day and will waste the training opportunity. Try training event. Thutassis justhe beginning of your

to really relax reading a newspaper or magazine. learning. You must follow throbglusinghe
Your minaheedsa breather. Remember, the product to become proficient. Most importantly, enjoy
instuctor needs a break, too. thethrill of learning a new skill!

This is a training day and not a personal consulting
opportunity. Most instructors dondt mind giving
some general advice, but cannot give you an answer ByJanet Anderson, Anderson PC Solutions

in a few minutes about a complex database you have
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By Terry L. Reimer, TLR Photography Studi@ww.tirphotol.com

Putting your best face forward witlprofessional head
shots shouldndt be one
continuously putoffbecas s e you f eel
take very good picturesod
time or money. df you think about itd it is probably
your most inexpensive marketing tool if you utilize it
properly and are aware of what you are entitled to
when you dofinally get thatshot.

of

A professional head shot is very important these days
because it creates a visual reference to your clients as
to whom they are working with and establishes a
visual mpport as to what kind of business and clients
you are trying toobtain. Head shots should represent
you and your personalityand be of highquality.

D o n & t chanpeg/autself and go for the snapshot,
because your potential clients will respond to this as
your being cheapoazy.If you dondét <c
yourself ard your business to showcase your best
how are they to believe tlat you will showcase their
best?

ar

Professional head shots should be considered a
marketing material like bginess cards, brochures,
flyersthey must be updated and made an integral part
ofyour marketing strategy.
photos of yourself in a casual atmosphere if you are
trying to sell a highly professional produeind make

sure to wear the appropriate outfit that suitgour
business Taking pictures with your significant o#r,
friends, or a pet, unless they are an integral part

of your businessit takes away from the whole

purpose of altbad ehat dnid shbuldtbeareskrged forh at
t h antore gasual situatians 0 t
or

Oj ust donot have the

Fmdyng the approprlate photographer and
communicating your particularneed s houl dndt
chore either. Make sure that you ask them how long

they have been a photographer and what kind of
photography theyspecialize in You really
someone who isndt familiar
people andd o e shavé the rightgear to get the

results you are looking for.Take the time tobuild a
relationship with the photographer beforehand so

he/she understands your line of work and your
personality and will bring those qualities out in your
photograph. Being comfortable withyour

photographer and your surrondings should be very
Enpoatdnidnuobtaining that perfect shot.

Some key points to remember in obtaining the right
photograph for you and your business:

e Dress age appropriateand according toyour
business

e Have your m&eup done professionally, not

D o P¥PIIONG A LIeBpAMEY 4 4 y

Consider having your hair done professionally
but not in a style thatlooks natural

¢ Color head shots are always best and can be
made into black and whie if necessary


http://www.tlrphoto1.com/

e Bring several outfits to thghoto shoot, just in
case one doesnot
background or lighting

e Keep accessories to a minimurd remember
0l ess is moreo

e Dondt worry about the
a head shot, unless you want a full body shot);

e Try and give yourself fenty of time with the
photographer so as not be rushed

e Drink lots of water the day before so your skin
looksfreshand radiant

e Practice in front of your own mirror at home
to see what your best look is

e D o nb& &fraid to ask the photographer for
help

Ask the photographer what you will reeive out of the
photo session.Will you receive copyright to the
photographs? And, what does copyright mean? Do
you receive prints or a CD? Are all the photos edited
and at high quality or are you going to have to pay
extra for photo editing, reprints and copies? Are you
going to have to give the photographer copyright
credit each time a photo is used? Does the
photographer keep copies of the session in caseuyo
loseyoursand for how long? Can you get a makeup
artig and hair stylist included in the price of the
sessionor will they provide them for you? Can you
bring your own stylist if you preferds there adressing
room? How long will the session last and whahould
you expect? What kind of studio do they ave & full-
service or just a room with a camera?

Photos by Terry L. Reimer, TLR Photography 2008
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The average price for head shots varibg
photographer and their level of experience and what
is included in the session. Prices ranging from28.
on up, are not uncommon. Ask the photographer if
shewill work with your office and give a group rate,
or if they offer a referral program so you can ggbour
photos free or at a reduced ratelf you work in an
office with other professionals, it is a gal idea to
keep the head shots consistent so as not to create a
jumbled image of the company Ask the
photographer about a group shot as well, for other
marketing materials you may encounter ithe future
to save money on rescheding another photo sessio.

Remember you image is a key element in selling your
businessand what you are.Put your best face

forward, and let your personality shine and have the
right marketing materialsand nothing should hold

you back from siccess!

By Terry L. Reimer, Ower/Photographerd TLR
Photography

www.tlrphotol.com
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